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SPARK
SOMETHING
SPECIAL

FIRECRACKER IS AN AWARD WINNING, FULL SERVICE, INTEGRATED EVENT
MANAGEMENT, MARKETING AND DESIGN COMPANY.

We connect brands to their audiences, from branding right through to event management. We are
an agile team of specialized experts who partner with trusted local and international suppliers to
deliver brilliant work.

KEY SERVICES:

* Events

¢ Branding

¢ Marketing

* Social media

¢ CRM and Loyalty

¢« Design

SOME HIGHLIGHTS:

Marketing, brand and design behind the first ever WWF South Africa Renewable Energy Festival,
taking renewable energy ‘mainstream’ and exceeding clients attendance target by 300%

From concept to creation, management of the 50th anniversary gala dinner celebrations for WWF
South Africa, welcoming 500 high profile guests and R1.4million in PR value

Launched the biggest event series in the world, The Color Run, in South Africa in 2014 on behalf
of the license holder, producing 8 events across the country in 5 months. 25,000 participants,
R21 million in PR value and a R7.5 million sponsorship investment.

% % %










EZMED

What the brand needed:

* STRATEGY

* BRAND DESIGN

* DIGITAL MARKETING

* WEBSITE BUILD AND DEVELOPMENT

Firecracker, along with our PR partners, were
appointed the marketing and design team tasked
with launching an integrated practice management
system and telehealth app from the USA into South
Africa. EZMed and Medici’s product was essential
in enabling healthcare workers to continue to treat
their patients in a safe and manageable way, whilst
navigating the Covid pandemic.

Firecracker hit the ground running with a brand
overhaul, marketing strategy, website, social media
and beautiful, practical marketing collateral to
create extensive brand awareness across the South
African medical industry. The CRM strategy included
a weekly webinar series which welcomed over
25,000 guests. Firecracker marketing lead, Nicola
Probyn was asked to be a guest speaker by the
client to present marketing engagement strategies.

LANI UYS
PRODUCT MANAGER, SPESNET GLOBAL GROUP

LIMIT

TRANSMISSION
OF

COVID-19

FREE ACCESS
TO EZMED AND MEDICI
TILL THE END OF JULY 2020

Still not sure that Telehealth can work for

you? Then why not try EZMed and Medici

out... for FREE. You've nothing to lose but
overything to gain,

Don't let the need to change your practice
management platform hold you back from
taking your practice forward. Switching
to EZMed is easy, with a dedicated team
to assist in the smooth transfer including
incorporating a fiat file with your current
patient database straight into EZMed.

Start experiencing the time and cost savings
of EZMed and Medici now!

CONTACT OUR TEAM TO REDEEM
THIS OFFER TODAY







LUMINATION
ILLUMIL.NATION

What the brand needed:

* CONCEPT

* BRAND CREATION

* MARKETING

* SPONSORSHIP

* EVENT MANAGEMENT
* WEBSITE

* SOCIAL MEDIA

Developed by the Firecracker founders, lllumi.Nation
is a platform to inspire, connect and motivate
women in South Africa to step into their unique
power by bringing their authentic selves to the
table. A series of events will build an engaged com-
munity who are invested in creating a balanced

society that both men and women can thrive in. A s
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DAVE DUARTE
FOUNDER, TREESHAKE
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ASBN

What the brand needed:

* CREATIVE CONCEPT

* BRAND DESIGN

* EVENT MANAGEMENT
*» PRODUCTION

Firecracker manages all the creative concepting,
design, event management and production for
Africa Scotland Business network. With over 35
events to date, active channels such as social
media and database marketing and a global audi-
ence, Firecracker keeps the brand execution fresh
and engaging.

CLAIRE MATHIESON,
CEO CROSS CONSULTING

AFRICA
SCOTLAND

BUSINESS NETWORK

AFRICA SCOTLAND
BUSINESS NETWORK

SAVE THE DATE

You are invited to the Launch of
Africa Scotland Business Network

17h30, 6 November 2019

Bowmans Law, 22 Bree St
Cape Town, South Africa

A dynamic, globally thinking,
Scottish diasporic business
network in Africa.

Connecting the unique spirit of
Scotland and Africa

Formal invite to follow

Enquiries to
hello@africascotland.network
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THE COLOR
RUN

What the brand needed:

* MARKETING STRATEGY

* DESIGN

* TTL MARKETING CAMPAIGNS
* PRODUCTION

* EVENT MANAGEMENT

* MERCHANDISING

* CUSTOMER SERVICE

* TICKETING

* SPONSORSHIP

* PR

new country is no easy task. Firecracker launched
the Color Run™ brand in South Africa in 2013 in
partnership with the license holders. We turnkey
managed the event series as Race Directors,
produced localised marketing campaigns across 8
cities and made 25,000 participants across South
Africa really happy!

Establishing the happiest 5km on the planet in a i

CRAIG MCLENNAN, NATIONAL RACE DIREC-
TOR - THE COLOR RUN SOUTH AFRICA






BIG MAGIC
STUDIO
RUSSIAN
AGENCY

TNT - RUSSIA’'S LARGEST TV STATION

What the brand needed:

* EVENT DESIGN
* EVENT MANAGEMENT
* ENTERTAINMENT

Firecracker once again used our international
experience to assist one of Russia’s largest corporate
media brands, TNT and their Russian agency, Big
Magic Studios, feel at ease in South Africa. Tasked
with the production of a culturally immersive ex-
perience in the form of an exquisite, high profile
gala dinner for Russia’s largest entertainment TV
channel, Firecracker were appointed as event
designers and producers for this special occasion.

Firecracker led the way to design and execute a
magnificent occasion for 100 high profile Russian
corporate guests, who were all flown out by TNT to
South Africa to sell media advertising space. Our
experienced team and trusty suppliers transformed
Cape Point vineyards into an impressive brand
experience with world-class staging, technical design,
custom made décor and local entertainment.

KSENIA MARDINA, DIRECTOR
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WWF

What the brand needed:

DID YOU KNOW?
* MARKETING STRATEGY

* DESIGN
* COPYWRITING
* PRODUCTION

Attracting new donors to a charity is essential to
any NGO and notoriously challenging! Firecracker
worked with WWF to develop their communica-
tions strategy, design and production of all the
elements involved, as well as retention strategy
and communications for their face-to-face donors.
The result was an effective, tangible campaign s )
that drove brand awareness and increased the T S - i
number of monthly donors. i : :
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FOR YOU.

ALEXIS SCHOLTZ,
CONSERVATION MANAGER,
WWEF SOUTH AFRICA






UPTO 3 RHINO ARE KILLED EVERY DAY
T0 MEET THE DEMAND FOR RHINO HORN. | 3

WWF 50TH  |wwe
ANNIVERSARY (5]

Co LR AN R
—VENTS

A GAME DRIVE IN 20687

Whart the brand needed:
Date: 1 Sev_tmb« 218

« EVENT DESIGN & CONCEPT e OO ot o
* DESIGN § £ i, i Dress: Black tie

UP TO 3 RHIND ARE KILLED EVERY DAY TO MEET RSVP: nidan@ww.og.22
* EVENT MANAGEMENT THE DEMAND FOR RHINO HORN.
* ENTERTAINMENT THE FUTURE IS MAN MADE.
* SPONSOR MANAGEMENT SAVE | WWF 50th Aniversary Gala Dinner B
« PRODUCTION Saturday, 28 July 2018

DATE | The Hitton, Sandton

For Nature. For you.

Firecracker were appointed as event management
service providers for two prestigious events, at
CTICC in Cape Town and the Hilton in Johannes-
burg, for a total of 600 people to celebrate the
brand’s 50th anniversary in South Africa. Our service
included technical design, stage design, décor and
logistics, with Nik Rabinowitz and Donovan Goliath
as MC’s, keynote speaker Riaan Manser, enter-
tainment by the Gugulethu Tenors and Johannes-
burg Youth Orchestra, and an incredible, cutting
edge virtual reality experience showcasing African
wildlife integrated into the guest experience.

JUSTIN SMITH, HEAD OF BUSINESS DEVEL-
OPMENT, WWF SOUTH AFRICA
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SCOTTISH
DEVELOPMENT
INTERNATIONAL

What the brand needed:

* DESIGN

* EVENT MANAGEMENT
* PRODUCTION

* EVENT MANAGEMENT

Scottish Development International (SDI) the trade
and investment agency of Scottish Government
appointed Firecracker as the local agency to assist
them with designing and producing their first
conference exhibition in Africa at the Windaba 2021
conference.

A visually stunning stand and marketing materials
attracted delegates to engage with the SDI team
and led to valuable lead generation which resulted
in a positive ROI.

IAN ROSS, ENERGY TRADE SPECIALIST, SCOTTISH DE-
VELOPMENT INTERNATIONAL
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7-8 OCTOBER 2021
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THE CAPE TOWN

URNS

CAPE TOWN
BURNS NIGHT

What the brand needed:

* CREATIVE CONCEPT

* MARKETING

* DESIGN

* EVENT MANAGEMENT

CAPE TOWN BURNS SUPPER CLUB
WELCOMES YOU TO THE 25TH ANNIVERSARY

THE CAPE TOWN

BURNS

9 FEBRUARY 2019
KELVIN GROVE

COMMEMORATING SCOTLAND'S NATIONAL BARD
ROBERT BURNS (1759 - 1796)

SATURDAY 9TH FEBRUARY 2019
KELVIN GROVE CLUB, CAPE TOWN
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Firecracker produces the annual Burns Night,
. .. Don your kilts and join us for 3 very spacial ey
known as the biggest and most prestigious Scot- celebratiog e and works o Sctand b0

Barns, with 341 1o fun and goce humeur you cin

tish cultural event in Africa. Creating a culturally oy dnivasdronrel | aud ettt o pocl s CFTE
immersive but inclusive event requires careful e e ”@%@%’%W
curating and creative solutions. Under Firecracker’s i<y g | S Y
management Burns Night has seen tremendous sy, oy eounld o M S0 (o] 0~ (V]
growth with a sell out event, commercialisation

of R250k in sponsorship in the first year as well ’

as attracting a diverse demographic.

9 Feteuary 2019 at Kebvm Grove Cius, Newlonds

18000 ~ Hondncks gin welcome recepton

1814 - Grard Moreh led by Drurmes & Pipes of Capd
Utary Mighlanders Pipe Band

1900 Rearers Neght berthdoy bash beginn!

vees Code: Scotven sttire or thack e
Under wear lor men. optional
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' EXCEPTIONAL EXPERIENCES
==l AND MARKETING CAMPAIGNS
FOR MORE LOCAL AND
INTERNATIONAL COMPANIES:
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STORM GUIDANCE

Leading global cyber security firm, STORM Guid-
ance, appointed Firecracker to launch their SME
product to businesses across South Africa. The

L ielVleylelelIREIVIC Il e R Rl CR=VIS I vou've had a cyber incident - who you gonna call?
campaign included a virtual panel discussion.

(') gybe rCare www.cyber.care

BACKABUDDY

BackaBuddy are Africa’s largest crowdfunding e
platform. As their marketing partners Firecracker BaCk Buddy
have delivered marketing strategy, rebrand (not

yet launched), new website UX and design, donor WHERE CAlESHMERTS SPOWD
retention strategy and design.

™M AMRI 7] &/~
DAN COLSON

SPORT CAUSE

IRISH TECH FUND
(SOUTH AFRICA)

Brand development, communications strategy,
design and web development for an programme
to support South African entrepreneurs with Irish
technology experience and opportunities (Currently |R|SH

n progress) TECH CHALLENGE
SOUTH AFRICA - =
| ZAN P @
31S GROUP, SOUTH AFRICA

Management and event design of their CEO event
welcoming 70 CEOs in South Africa with TED
speaker Dr Nadya Zhexembayeva.




BRITISH CHAMBER

The British Chamber of Business required a brand
refresh to reflect ‘Modern Britain’. Firecracker
developed a fresh Corporate Identity and user
friendly set of brand guidelines.

HURST & WILLS

Marketing strategy, design and digital marketing
for this boutique property investment company,
including a promotional event at the prestigious
One & Only’s island Isola venue.

SAFER TRAINING

Communications and social media management for
this international offshore training company and
their partners.

ESSILOR

A National roadshow for a product launch for leading
global eyewear technology company, Essilor -
including marketing and design support.
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WHEN IT MATTERS

MOST
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OFFSHORE ;
AFRICA
TRAINING SAFER

CENTRE TRAINING

CHECK
YOUR VISION!




AFRIKA TIKKUN

Management of this youth development NGO fund-
raising events, marketing strategy, brand creation
and design.

PLETT RAGE

Development and implementation of the CSI
campaign for this legendary youth festival. Market-
ing strategy, design and implementation.

ENTERPRISE IRELAND

Production and design of virtual event showcasing
the very best in Irish ‘Green innovation’ on St. Patrick’s
Day 2021. Leading public and private sector panel-
ists from across Africa and Ireland inspired a global
audience with their innovative solutions to enable a
more sustainable greener global future.

THE ELEVATE PRIZE

Elevate Prize recognises social entrepreneurs in
America with a prize fund of $5million. Firecracker
delivered social media content, design and man-
agement.

AFRIKA
TIKKUN

Afrika Tikkun
Developing Young People
fiom Cradie to Career

RUNNING A MARATHON OR DRIVING ACROSS NAMIBIA ON A VESPA?

A w

READY FOR
*A GREEN WEBINAR
FUTURE

%. A celebration of
Irish green innovation
in Africa
St Patrick's Day, 17 March 2021, 11:30am SAST -~

Speakers from:
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info@firecracker.pro
www.firecracker.pro

@ FirecrackerZA Firecracker_ZA @ FirecrackerZA



